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TRACER STUDY

Tracer study is an approach which being used in the Universitas
Mercu Buana with the aim to tract their graduates after 2 years 
graduated and keeps its record.

Objectives:
– To observe our graduates in early working behaviors, especially 

during their transition from academic atmosphere to the 
working environments.

– To measure the relevance of higher education competencies 
outcomes and the professional competencies needs.

– To gather any information for the purpose of university’s self 
evaluation, so the continuous improvement on teaching-
learning quality can be maintained.
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RESEARCH METHOD

• Census Survey 
Research 

Design

• Alumni graduated in 2013

• Amount : 3107Population

• Questionaires with Dikti’s Standar questions

• Lime Survey Online ApplicationInstruments

• email blast, sms blast, phonecall

• Social Media : 
Data Collecting
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TRACER STUDY MECHANISM
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Alumni Website
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REMINDER STAFF
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Announcement and Socialization

in the University Home Page
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GRADUATES IN 2013
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RESULT ANALYSIS
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RESPONSE STATISTICS

Jumlah Populasi Target 3107

Undelivered 1162 37.3%
dari total populasi

Subyek 1945 62.6%
dari total populasi

Respondent 1029

Gross response rate 1029/3107*100% 33.1%
dari total populasi

Net response rate 1029/1945*100% 52.9%
dari total subyek
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RESPONSE RATE
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RESPONSE RATE
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Time Start Looking

For Work
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How do they find the Job ?
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How do they find the Job ?
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Transition Smoothness
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Unemployment
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Types of Company and Types

of Works
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Salary/Income per Months
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Horizontal Alignment
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Vertical Alignment

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

70.00%

80.00%

n = 864

11.2%

74.0%

14.1%

Slightly Higher Equal High Slightly Lower

38



From whom the Graduates Competencies 

Acquired?
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conclusion

Based on the result of Tracer Study for UMB’s year 2013 graduates, it can be identified:

 From 3.107 graduates (as the number populations), the respondents of the study 
was 1.029 (33,1%)

 From the data gathered 41,9% graduates start to work before they graduated, 44%
got a job after graduated, and 14,1% not immediately looking for job.

 At the time the study was taken, 84% of graduates already got a job, and around 
16% still looking for job. And most of them got informations for job offered from their 
personal network (29,7%).

 The study also shown that 30% of the graduates thought the type of work that they 
are doing are strongly relevant with field of study that they are studied at UMB.

 In terms of building graduates competencies, the graduates believed that University 
played similar role with their own individual efforts.
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